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The James Island Connector Run starts at
Cannon Park at 8:00 a.m.

James Island Connector Run
P.O. Box 1893

Mount Pleasant, SC 29465
WWW.jicrun.com

Sponsorship Contacts

Nick Gavalas
(843) 478-5001
nbgavalas@gmail.com

Dr. Ronald Kolanko
(843) 207- 7130
drk@aohoccmed.com

Maria Aselage
(843) 225-0008
maria@hearsaycommunications.com

Sponsorship Opportunities
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Proceeds Benefit the

CAVALAS (B2 KOLANKO
FOUNDATION

Helping students with disabilities reach their
college educational goals

Presented by:

WHOLE
FOODS

M A R K E T

WWW.jicrun.com



Mission Statement

The James | sl and Connector Run
serves and honors students with disabilities with a famdyiented run
which promotes fitness, builds community awareness and ultimately
funds college scholarships for students with special needs.

Vision

The James Island Connector Run is a highly regarded Charleston
event in the community. We attract stat@ide interest because of
our specific charitable goal of awarding college scholarships to
students with special needs. Civic minded leaders play a role
through sponsorships and other contributions. There is a sense of
community which is passionate about serving our students with
special needs.

Introduction

The James Island Connector Run is one o
the most scenic race route in the southeas
and one of the most challenging courses irg&
the Lowcountry! Overlooking the beautiful >
Ashley River and the historic downtown
peninsula of Charleston, this 10K Run/ 5K
Walk goes over and back the span of the
scenic James Island Connector. The cour
is USATF Certified SC94009BS.

The race starts at Cannon Park on Calhoun Street and finishes at the

foot of the Connector. The postce festival is held at Cannon Park.

Proceeds from the race benefit the Gavak&&olanko Foundation, a
nonprofit organization that provides college education scholarships

to students with special needs, and works to serve as a resource for

their families and educators.

Bronze Sponsor

1 Company name listed in the
official race program

T Company logo placed on the
race website with link to
company website

1 Company has the option of
providing a promotional item
to be placed in each race
packet

1 Mention of company during
pre-race announcements and
awards ceremony

1 2 complimentary race
registrations for distribution
to employees/clients

1 2010 tax deduction for charitable donation

The sponsorship can be created through a combination of
money or product of $250

Patron Sponsor

1 Company name listed in the official race program

T Mention of company during prerace announcements and
awards ceremony

7 2010 tax deduction for charitable donation

The sponsorship can be created through a combination of
money or product of $100



Silver Sponsor

il

Company banner displayed at Cannon Park during pre post
race festivities

Company name listed in the official race program

Company logo placed on the race website with link to company
website

Company has the option of providing a promotional item to be
placed in each race packet

Prerace and postrace event photo opportunities

Mention of company during prerace announcements and
awards ceremony

4 complimentary race registrations for distribution to employees/
clients

2010 tax deduction for charitable donation

The sponsorship can be created through a combination of

money or product of $500

James Island Connector Run Board of Directors
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Nick Gavalas

Ron Kolanko
Catherine Price
Joe Riley, Jr.
Dana Scarborough

Sponsorship Benefits

il

Reach thousands of potential patrons before, during and after
the race for pennies a person

Have the opportunity to showcase and/or advertise your
product(s)

Enhance product credibility by being associated with a growing
event that financially supports the college educational efforts of
students with special needs

Serve as a charitable deduction for your 2010 tax return

Why Become a Sponsor?
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Advertising opportunities
Online presence
Sales promotion opportunities

Being associated with a quality Charleston event

Levels of Sponsorship

1 Platinum Sponsorship 1 Bronze Sponsorship

1 Gold Sponsorship 1 Patron Sponsorship

1 Silver Sponsorship



